Delaware Health Insurance Marketplace
Project Update

Delaware Health Care Commission Meeting
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Topics
Updates on key milestones, progress to-date and upcoming activities
* Review of Qualified Health Plans (QHPS)

* In-Person Consumer Assistance
= State: Marketplace Assister (MPA) Program
= Federal: Navigators and Enrollment Assisters
e OQutreach and Communication
= Stakeholder Focus Groups
= Small Business Outreach Webinars
= Delaware Marketplace and Federal Websites
« SHOP Update
= CMS Final Rules
» Final Employer and Employee Application for SHOP
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Delaware Exchange Project

Open Enroliment
Commences
10/1/2013

MPA Training
Completed
9/2013

QHP Certification
Completed
7/31/2013

September October November December January February March April May June July August  September October

Qutreach
and
Education
Campaign
Begins
5/2013

Exchange
Readiness
approved by HHS
8/15/2013

MPA Training
Commences
6/2013
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Review of Qualified Health Plans

PCG

On May 30t Delaware began receiving QHP Applications for health and
stand-alone dental plans for offer on the state’s Individual and SHOP
Marketplace.

= Each has submitted Bronze, Silver and Gold plans for both the Individual and
SHOP Marketplace.

= Stand-alone dental plan submissions have also been received.
The DOI's Plan Management Team has begun to review plan data and
iInformation for compliance with State and federal regulations and
standards.

= Plans will be reviewed for compliance with Network Adequacy, Essential
Community Providers, Rate and Service Area, Accreditation and Quality
Improvement standards, among others

Final QHP Certification—the State will complete its QHP review and submit
recommendations for certification to CMS by July 315

= CMS will conduct additional review and make final decision regarding QHP
certification in September.
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MPA Program—Procurement and

Launch

Public Foc

State issued the Request for Proposals for Marketplace Assister (MPA)
Program entities in early February 2013.

Six organizations were represented during the optional pre-bid meeting.
= 33 guestions were received, both in writing and in person.

Bid opening occurred on March 6™,
= Letters of Intent to Award were sent to four vendors April 8, 2013

DHSS is currently finalizing negotiations with selected vendors.

MPA consumer outreach activities are targeted to begin in July.
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MPA Training Development

Public Foc

The State expects all consumer assistance personnel operating in Delaware
to complete State-specific training as a requirement of certification.

To facilitate ease of use, the State has developed online training options
and appropriate supporting protocols.

PCG is working with the Department of Insurance, Division of Medicaid and
Medical Assistance, and Division of Social Services to finalize content for
programmatic training modules this month.

= Development of training content was coordinated with our federal partners, who
will be developing content specific to the Federally Facilitated Marketplace.

All trainees will be required to successfully complete an exam on
programmatic and technical training content prior to full certification.
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Federally-awarded In-Person

Assister Programs

In addition to the State’s MPA program, the federal government will select and
fund Navigators and Enrollment Facilitators.

Navigators
« Navigator Application window closes June 7t
« CMS has targeted approximately $600K for Delaware Navigators

 The regulation requires that at least two types of entities serve as Navigators
iIn each Marketplace, and that at least one Navigator be a community and
consumer-focused nonprofit.

« Entities or individuals serving as Exchange Navigators must have expertise in
eligibility and enrollment rules and procedures; the range of qualified health
plan options and insurance affordability programs; and the needs of
underserved and vulnerable populations (such as rural populations and
individuals with limited English proficiency)

« CMS has sole authority over Navigator selection and award.

» The State anticipates formal announcement from CMS on awards following their
selection process and publication of Final Rule
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New: Health Center Outreach and

Enrollment Assisters

Public Foc

On May 9, HHS announced details for the fiscal year (FY) 2013 Health
Center Outreach and Enrollment Assistance supplemental funding
opportunity for existing Health Center Program grantees.

Eligible entities are those health centers currently funded under section 330
of the Public Health Service (PHS) Act, as amended (42 U.S.C. 254D)).

The intent of this additional in-person assister program is to expand current
outreach and enrollment assistance activities and facilitate enroliment of
eligible health center patients and service area residents into affordable
health insurance coverage through the Health Insurance Marketplaces,
Medicaid, or the Children’s Health Insurance Program.

HHS is providing the additional grants through a separate funding
opportunity administered by the Health Resources and Services
Administration (HRSA).
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HRSA Funding for Health Center Outreach

and Enrollment Assisters

« Estimated Total: 3 awards totaling $326,656

Health Center

LaRed Health Center, Inc. Georgetown
Southbridge Medical Advisory Council, Inc. Wilmington
Westside Family Healthcare, Inc. Wilmington

« Similar to the Navigator selection process, the final selection and award for
these grants will be conducted by HHS.

* Funding Opportunity Announcement may be found at the following URL.:
http://bphc.hrsa.gov/outreachandenroliment/HRSA-13-279.pdf
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Federally-awarded In-Person

Assister Programs

« Coordination and oversight of all MPA and Navigator activities will be
managed by the State

 PCG will work with the Department of Insurance, Division of Medicaid and
Medical Assistance, Division of Social Services, other state partners and
selected vendors to:

= Ensure understanding of Federal and State guidance regarding In-Person
Assister activities

= Coordinate outreach efforts so that all targeted populations are reached and
duplication of effort is avoided

= Ensure consistency of messaging regarding education and enrollment regarding
the Marketplace
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Outreach and Communication

Workplan

The Health Insurance Marketplace communications initiative
has been divided into four phases:

Phase I: Market research

Phase |I: Communication strategy development

Phase lll: Production and implementation of campaign
= Marketing Material Distribution and Management
= Grassroots Outreach

Phase IV: Monthly reporting of campaign results

As part of Phase I, “ab+c” is conducting a series of 9 focus groups throughout
the state to determine key messages to use in marketing materials for:

e Consumers (Young adults, middle age, uninsured and underserved)

* Businesses

* Influencers (ex. Social workers, community leaders, nurses, etc.)
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Outreach and Communication

Small Business QOutreach Webinars

 The Marketplace Team is conducting two consecutive webinars targeting
small business owners

o Dates/Topics:
= June 17, Noon-1pm:
How the Affordable Care Act Affects Your Delaware Small Business

= June 24, 2013, Noon-1pm:
What the Delaware Health Insurance Marketplace will mean to you and your
employees

e These webinars will be stored and made available on the Delaware
Marketplace website
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Outreach and Communication

Delaware-specific Informational Website

 The information will be divided into the following audience segments:
= Businesses
= Consumers
= [nfluencers

 The Delaware website will provide top line information relevant to the target
audience

* In addition, the Delaware site will provide links to other important state and
federal websites, including, but not limited to:

= ASSIST—an online application for citizens of Delaware to apply for many health
and social service programs https://assist.dhss.delaware.gov/

» Healthcare.gov—a federal information resource to help consumers learn and
understand health coverage options, health insurance basics and the other
iImportant matters related to the Affordable Care Act http://www.healthcare.gov/

= The Health Insurance Marketplace—the federal Marketplace “Consumer Portal”
where consumers may also apply for health coverage and enroll in qualified
health plans (website launch is expected in late Summer 2013)
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SHOP Update

On May 31%t, CMS published the Final Rules for SHOP

* The Federally-facilitated SHOP will allow employers to choose one plan
from a range of plans to offer their employees in 2014. In 2015 onward, all
SHOPs will allow small businesses to let their employees choose coverage
from a number of plans.

= SHOP Rule (CMS-9964-F2) can be found here:
http://www.ofr.gov/OFRUpload/OFRData/2013-13149 PI.pdf

« CMS also finalized the SHOP applications that employers and their
employees will use to apply for coverage in the SHOP starting on Oct. 1st.

= Reflect feedback from small businesses and other key stakeholders received
during the two public comment periods.

= The employee and employer paper applications are two and three pages
respectively, and the online application is dynamic in nature so that applicants
only answer guestions relevant to their situation.

= The SHOP application can be found
here: http://www.cms.gov/cciio/Resources/Forms-Reports-and-Other-
Resources/index.html#Affordable Insurance Exchanges
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Public Consulting Group, Inc.
148 State Street, Tenth Floor, Boston, Massachusetts 02109
(617) 426-2026, www.publicconsultinggroup.com




